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Introduction

I received this summer from curriculum committee members data that describe the course offerings in Journalism and Mass Communication at 18 different universities.  Information about Southern Methodist University was also gathered but not included in the report below because its program was identified as Corporate Communication and Public Affairs and its course titles diverged sharply from the rest.  In this report, I will attempt to highlight the core requirements at programs similar to our own.

Fifteen of the 18 institutions we reviewed are AEJMC accredited, and of the three NOT accredited two are in Texas:  Sam Houston State and the University of Houston.

The remaining unaccredited institution included in the data was Idaho University.  The accredited institutions reviewed here are:  San Jose State, Oregon, Marshall, Colorado, Drake, Minnesota, Iowa, Northwestern, North Texas, Texas Christian, Baylor, Arizona State, Missouri, Western Kentucky and Indiana.


Whereas our program requires students to earn 33 hours for a BA, the average among those institutions for which we have numbers shows that 41 hours is the norm.  This includes Sam Houston State (37/40) and Houston (39) where the 120-rule for a BA degree will soon go into effect.

Conclusion:  based on the data provided, Texas State is below the average in terms of hours required to earn a BA degree in a Mass Communication-related field.  The data, though, is incomplete because we only have the total hours required for half of the institutions.

The Core


I received the core requirements for all 18 of the universities included in this report.  At some universities, the core varies within a department because individual sequences/emphases have their own distinct set of requirements.  At Western Kentucky University, for example, the core requirements vary from 12-27 depending on which sequence is examined.  At Baylor, the range is 15-21.  On average, 15 hours is the norm for core requirements at the 18 institutions we reviewed.


Our core consists of Introduction to Mass Communication, Writing for the Mass Media, Visual Communication, Information Gathering & Analysis, History of the Mass Media and Media Law & Ethics.   My review of the data shows that we are in line with the programs that we reviewed with a couple of notable exceptions.

Writing is a core component in all 18 programs we reviewed.  A Law & Ethics course is in the core at 16 of the institutions.  Eight have history in the core.  From there, our program seems to diverge from the rest.  Only four programs use the term Visual Communication in their core curriculum.  However, other course names suggest a VisComm element – Communication Graphics, Basic Photography and Basic Video.  So, VisComm is a core component in some fashion in at least seven programs.


Information Gathering is a course title at only three of the institutions reviewed.  However, research methods is a core course at three universities and at a fourth the terminology, Research in Advertising, is used.  These courses suggest an “information gathering” component to them.  So, at least seven programs have similarities to ours in terms of information gathering.

One area where we are quite different is in having Introduction to Mass Communication in our core.  Only one other program is similarly requiring such a course:  Arizona State University.  The term “foundations” is used at Indiana University, which may be construed to include introductory material.  Even so, the use of an introductory course has largely been supplanted by – Mass Media and Society


Eleven of the institutions surveyed offer Mass Media and Society in their core, and at four universities, there are courses with titles that suggest similarity:  (1) Contemporary Mass Media, (2) Media, Race, Gender in Mass Media, (3) Media as a Social Institution, and (4) Current Issues.  So, as many as 11-15 universities offer core courses related to mass media and society.

Conclusion

What do these data suggest to me?  
(1)  We should leave Writing in the core.  This has not been an issue among us anyway, and the data suggest strongly that writing should remain a key component.  If we want to offer more advanced instruction, we can do so at the sequence level.  
(2)  Law and Ethics should also be considered sacrosanct.  Students need to learn about the legal and regulatory environment that they are about to enter.  We cannot adequately cover all that needs to be covered unless we have a course that focuses on the topic.

(3)  The areas where we have some redundancy are the courses related to:  Mass Media History, Introduction to Mass Media, Visual Communication and Information Gathering & Analysis.


Our aim, I believe, should be toward reducing the core requirements to 12-15 hours, down from the current 18.  I believe such a reduction is necessary to a) bring our program into greater alignment with similar programs nationwide, b) help us comply with the statewide mandate to reduce the BA program to a total of 120 hours, and c) provide more flexibility for the sequences to offer additional courses.

I suggest leaving MC 1313 Writing for the Mass Media and MC 4301 Law & Ethics alone and concentrate on the remaining core components.  Is it time to drop Intro from the core or perhaps to offer it as a choice between it and History (MC 4302)?   If we do that, though, we will have to re-number the courses because one is a junior-level course and the other is at the senior-level.  My suggestion would be to remove History from its senior-level status.


Also, should we consider offering choices under the heading of Information Gathering?  Research Methods would seem to be a good fit as an alternative.  We may in the future create sequence-specific courses that can be used in lieu of MC 2374.  We already allow students to count Video Production and Publication Design & Production as meeting the Visual Communication component.  I think we should either allow for more cafeteria choices or consider dropping Information Gathering and VisComm as core courses.  (Please note:  I am not suggesting eliminating the courses altogether – just take them out of the core.)


And, finally, we ought to at least consider making Mass Media and Society a core course, perhaps as an alternative to Intro or History.  If we do that, we’ll have to align the course numbers and classifications.


To summarize, I see the following groups as a possibility:

Component One: 
Writing for the Mass Media

Component Two:  
Law and Ethics

Component Three:  
Information Gathering & Analysis

                                
Research Methods

Component Four:  
Visual Communication

                              
Video Production

                              
Publication Design and Production

Component Five:  
Introduction to Mass Media

                             
History of the Mass Media

                              
Mass Media and Society


One other approach that might be considered is to allow each sequence to set up its own core, but the downside to that would be logistical nightmare that would come from not being able to predict which classes would make and how large they might be.

